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10 Debates to Shape the Sector

Where Will the Most Value Accrue Across the GenAl Era?

What is the ROIC of GenAl and Where Will We See it First?

Who is Best Positioned to Develop and Scale Digital Agentic Assistants?

How is the Search Landscape Changing (and not Changing) With GenAl?

How and When Will Physical Al Matter to the Tech Leaders?

How Will the Future of Online Grocery Evolve, Who Wins and Makes Money?

How Large Will Autonomous Driving Become and What'’s the Impact on Rideshare?

How are Autonomous Driving Unit Economics Evolving and What'’s the Impact on Rideshare?

Will GenAl be a Disruption Risk or Opportunity for Online Travel Agencies?

Regulatory Risks and Opportunities: GOOGL, TikTok, and App Store Fees
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Where Will the Most Value
Accrue Across the GenAl Era?
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Where Will the Most Value Accrue Across the GenAl Era?

» Value of leading first party data sets/distribution has never been higher, favoring large platforms, who should be
investing aggressively...and early adopters

Our View * We also think the application layer (and domain specific uses) are likely to drive most value creation

GenAl to drive more consumer utility and digitization of spend as TAMs expanding. As an example, we now see a
$1.4tIn+ opportunity for digital ads in the US alone

NEMLCRUNEE N META (+), AMZN (+), GOOGL (+), APP (+), RBLX (+), PINS (+), DUOL (+), EBAY (+), MTCH (+), SNAP (-), KIND (-), YELP (-)

Data, Distribution, Investment Mega Cap Examples

Google Q0 Meta amazon

GMOaCr)9 @ 0RO & e &
AN 1 / +2bn users on 7 apps, +1.5bn ° @ .

users on Al Overviews, +500mn

Investment X i . ;
users on 15 services; 5tln annual +3bn daily active people across ~200mn+ Prime Members,
3 Differentiators search queries, Gmail, shopper & Family of Apps; Interest and ~30bn units sold annually,
inventory data (50bn listings & 2bn engagement data. More than ~200mn+ Prime Video viewers,
Scaled and unique first updates to shopping graph per 10mn advertisers globally millions of AWS customers;
party data sets hour) ~2mn+ sellers
* Channels to release . Access to users across social

Access to global shopper base
and millions of AWS customers

Reach audience across full product

offering (Gmail, Search, Cloud, etc.) U IMESSE e SETTEs

(Instagram, WhatsApp, etc.)

products, drive adoption
and generate new data

Willingness and ability to ~$75bn/$91bn in "25E/26E ~$72bn/$81bn in '25E/'26E ~$82bn/$98bn in '25E/'26E
invest in Al opportunities Infrastructure Capex Infrastructure Capex Infrastructure Capex

Investment

Internet & Software: GenAl Privates: Where Are We Now and 12 Debates From Here (20 Dec 2023)
Thematics: Mapping Al's Diffusion (2 Jan 2024)
Internet: Sizing the $6 Trillion Al Internet Opportunity and Who Will Capture It (2 Mar 2023)

Source: Company data, Morgan Stanley Research 4


https://ny.matrix.ms.com/eqr/article/webapp/c0d8272e-9838-11ee-82f4-2e4d206b3f26?ch=rpext&sch=sr&sr=1
https://ny.matrix.ms.com/eqr/article/webapp/b7e77ed8-7edb-11ee-8952-7bd1efab7f8a?ch=rpext&sch=ar
https://ny.matrix.ms.com/eqr/article/webapp/793721d6-b38c-11ed-872a-1c1b0869e061?ch=rp&sch=sr&sr=1
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Where Will The Most Value Accrue Across the GenAl Era?

Consider GOOGL’s Platforms and Agentic Possibilities As a Case Study

Generative Al Revenue Opportunities

* . +
Gem|n| KA MOdej,/ 9 AlOverview Larger Models/Agents (Gemini, Mariner)
Advertisin \ - —> Search (Al Mode/Overviews, Astra, Circle to Search)
9 Circle to Search o . Google Lens Content Creation (NotebookLM, Imagen, Veo, Flow)

Performance Max Ad Tools (Performance Max)

ﬁ . N ASICs (TPUs)
VERTEX Al . e 2\
Cloud __||—_ Gem|n| R 1P Models (Gemini, Veo 2, Imagen 3)

TPU Fully Managed GenAl Platform (Vertex Al)
. w . Autonomous Vehicles (Waymo)
b
Physical Al WAY MO Android XR Google Beam AR/XR Capabilities (Android XR, Google Beam)

Generative Al Expense Opportunities

Cost of ﬁ
Revenue

TPU : fef
Capital Efficiency (TPUSs)
< > Developer Productivity (Gemini Code Assist)
R&D COC;’jeefR'Qéist Employee Tools (Gemini for Workspace)

Source: Company data, Morgan Stanley Research 5
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Morgan Stanley

Where Will The Most Value Accrue Across the GenAl Era?

As GOOGL’s Tools Will Drive More Consumer and Enterprise Utility and Further Digitization of Spend

Consumer Technologies (
Google
_ ol

Analytics

Technologies Q Search Ads 360 Gemlnl

€\ Google AdMob

, 4. .
C¢ Al Mode ) w Gemini
P> Display & Video 360

WAYMO
Circle to Search [o_ Google Lens n . L
Digital

-
/

Transactions ¥
Consumer _§ VERTEX Al ﬁ

TPU

&

Project Astra
Prolect Moohan

© Google Beam

Gemini 4 .
Enterprise < Code Assist Gemini
Technologies
\ \ X, Th o > Gemini for Google Workspace
WO () antum Al
o \

Source: Company data, Morgan Stanley Research
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What is the ROIC of GenAl and Where Will We See it First?

MORGAN STANLEY RESEARCH

consumer Internet platforms

* We detail a path to $1tin+ of GenAl-enabled annual revenue by 28, with ~60%+ of it driven by

Our View * Implies ~67% contribution margin on ~$556bn in total capex, with ~$466bn in hyperscaler capex in ‘28

improvements, not entirely new businesses

Names Impacted META (+), AMZN (+), GOOGL (+)

. $550
We See Path To $1tIin+ of Gen-Al Enabled Revenue with ~62% from E-
Commerce and Online Ads $500
$450
"@ Breaking down the GenAl ROI - ~ %400
looking at the returns, investment, and operating costs 8
00 .
= ' Q £ 350
Where do we see the returns? 8
C.ﬁ; $300
.\ m'g;n;sﬁf:‘g.o‘p&d e At $400B - this would represent “ éh&& 70 of the Total Software spending in 2028 D_Tg 8 $250
— by 2028, from 0
$168 in 2024 & e § $200
—— GenAl Ecommerce uplift . - 28, from <$1B in 2024
2 e commerce P 7 rom in E I $150
ol \?gfugs — GenAl Advertising U\t of 9 19 7B from $288in 2024 * $100
spending by 2028 ; o o)
from $298B in 2024, = GenAl Autonomous driving spend of < D in 2028, from <$1B in 2024 E %50
driven by. % ol
e : GenAl Wearables spend of u 1.‘& 5, from <$1B in 2024 @ $0

» Best part of consumer opportunity is ~25% ($175bn) is essentially large cap tech core platform

'24-'28 CAGR:
AMZN: 21%
META: 26%

MSFT: 13% 119 S466

13% $419

371
16% s

2024 2025 2026 2027 2028

mAMZN Tech &Infra Capex =GOOGL »wMETA wmMSFT

Global Technology: GenAl Monetization — Assessing The ROl Equation (25 Feb 2025)

Economics & Sustainability: How GenAl May Reshape Labor and the Economy (12 Oct 2023)

Thematics: Multi-Earning in a GPT Era (18 Sep 2023)

Source: Company data, Morgan Stanley Research estimates


https://ny.matrix.ms.com/eqr/article/webapp/0e6bd63c-cd46-11ef-b67d-5497ce0a0539
https://ny.matrix.ms.com/eqr/article/webapp/515faec0-612a-11ee-854e-201c12fd5adb?ch=rpint&sch=ar
https://ny.matrix.ms.com/eqr/article/webapp/2804d338-1dbf-11ee-aae2-139f34892fe8?ch=rpext&sch=sr&sr=1
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Amazon (AMZN): Leading with AWS, but Retail GenAl Opportunities Under-Appreciated

* Retail: Expect AMZN’s leading (and improving) retail matching algos, personal shopping assistants (Rufus/Alexa),
generative 3P seller tools, improving inventory management, ad offerings, and emerging logistics robotics to drive more
durable and cash-flow generative e-commerce growth and share gains

We see GenAl Potentially Driving a ~10% L.ift

to E-commerce Conversion, Adding ~550bp ...and Robotics Could Drive $10B+ of Recurring Efficiencies
to AMZN Multi-Year Growth...

$1,500
5 1950 §1189 $ (millions) upside to 2030 AMZN EBIT
> e - % of US Fulfillment Centers with Latest Robotics/Automation
= ,
w
<5} S.l ,000 3905
5 $798  mSEAm [l Robotics Improvements §1,580  $3161 4741  $6322
$719 ment
§ $750 =528 to Fulfillment Cost per Unit $1,976 $3,051 45,027 $7.902
i $2,371 §4,741 $7.112 $0,482
S §500 $2766  $5531 8297  $11,063
= $3,161 86,322 40,482 $12,643
$250
S0

2024 2025 2026 2027 2028
m Al Uplift to GMV

Source: Company data, Morgan Stanley Research Estimates
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Amazon (AMZN): Leading with AWS, but Retail GenAl Opportunities Under-Appreciated

* AWS: Leading hyperscaler position and 3 layers of GenAl enabled offerings (chips and custom silicon, model access and
building capabilities, and applications) set to drive and benefit from GenAl diffusion across economy

+ Total AMZN: We see a ~$300bn '28 AMZN GenAl rev opportunity (most of which is not currently in our base model)

We model AWS GenAl revenue to grow from $7bn

In all, we see AMZN GenAl related revenue
potentially reaching ~$300bn by ‘28

in '24 to $64bn in ’28 (70%+ CAGR)

$250 50% $400
45% =
$200 $193 409 S 2 $350
— w 1
= $168 0 5 2 | $301
S 35% 2 2 §300
o> = =
s $150 $145 30% £ £ o4
3 $125 g E g5
3 $108 25% = g
& $100 20% & S 200
) o
E 10% 10% 10% 11% 15% E = 4150
$50 6% . . . . 0% £ S
. =
5% N $100
o o gm0 . o S
2024 2025 2026 2027 2028 $§50 : éf"
m AWS GenAl Revenue* o Implied GenAl contribution $0 =
2024 2025 2026 2027 2028

m Retail  AWS

Source: Company data, Morgan Stanley Research Estimates 10
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How is the Search Landscape Changing (and not Changing) With GenAl?

* Query volumes accelerating, we model 13% ’23-'26 search volume growth (vs 5% in past)

_ * Focus on monetizable behavior. GOOGL continues to see increasing commercial queries driven by Al
Our View improvements. GOOGL at top of consumer funnel and ranks higher than GPT across multiple commercial
behaviors. The key for GOOGL is to continue shipping products to more users to drive adoption

* META Al search still early, though its data, scale, and innovation make search an opportunity to monitor

Names Impacted GOOGL (+), META (+)

GOOGL is Shipping GenAl Enabled Improvements Faster than Ever

When is it Who is it Launching
Launching? to?

Product What is it?

Al Mode End-to-end search, with more advanced reasoning abilities. Built into a separate tab within traditional search page Today Available in US

Ability for Gemini to use relevant context across user's Google apps (with permission) to provide personalized Al

Personal context for Al Mode ‘ Summer
Mode experience
Deep Search for Al Mode Uses query fanning technigue to conduct multiple searches at a time to create a expertly cited report in minutes Summer
Complex analysis & data . . :
. P Ability for Al Mode to analyze data across the web to create helpful charts in response to user queries Summer
visualization in Al Mode
Project Mariner agentic Agentic capabiliites within Al Mode initially focused on event tickets, restaurant reservations, and appointments for
- Summer
capabilities into Al Mode local services
Search Live on Al Mode Project Astra capabilities coming to Al Mode (Visual search) Summer

Visual shopping and agentic  Ability within Al Mode to specify a product and prompt an agent to monitor price changes. Ultimately the user can

checkout also purchase directly through the Al agent using Google Pay Coming months

Visual feature where user can "try on" clothing by inputting an image of themselves and selecting a product to try

Today Available in US
on

"Try on"™ Shopping Feature

Alphabet: Addressing Disruption Debates and Why to Buy GOOGL Now (8 May 2025)
Alphabet Inc.: How Search Will Become More Agentic...in 2025 (21 May 2025)
Internet: How is GenAl Adoption Trending and Consumer Behavior Changing? (18 May 2025)

Source: Company data, Morgan Stanley Research 12


https://ny.matrix.ms.com/eqr/article/webapp/5e3fdef6-2b79-11f0-85fb-ceffcb919c87?ch=rp&sch=ar
https://ny.matrix.ms.com/eqr/article/webapp/23c80ba6-34f5-11f0-8677-a5b406758939?ch=rp&sch=ar
https://ny.matrix.ms.com/eqr/article/webapp/f35cd198-1f89-11f0-8409-614200cb0fb5?ch=rp&sch=ar
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How is the Search Landscape Changing (and not Changing) With GenAl?
We Estimate The Emergence of Al Based Search Engines Has Expanded the Query TAM, Driving a

~13% ’23-’26 Query CAGR, up from ~5% from ’21-'23.

» We exclude Perplexity and Grok from the exhibit given their size, as they currently make up 0.2% and 0.5%
of overall queries respectively.

150
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EGOOGL = ChatGPT mMetaAl

Source: Company data, Morgan Stanley Research 13

Note: Perplexity and Grok are too small to drive a material change in number of queries by 2025
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How is the Search Landscape Changing (and not Changing) With GenAl?

GOOGL Paid Click Deceleration Similar to META... ...Al Overviews Driving Increased Search Usage

Part of GOOGL'’s paid click deceleration likely driven by In GOOGL’s biggest markets like the US and India,
Al-based search functionality which better targets users, Al Overviews is driving over 10% increase in usage
resulting in the need for fewer clicks, in some ways of Google for types of queries that show Al
similar to META’s falling impression growth. Overviews.

2% Al Overviews are driving growth

20%
10
Increase grows over time

15%

% increase
relative to

10% control group

Y/Y % Volume Growth

5%

4%

2%
1Q24 2024 3Q24 4Q24 1Q25

0%

GOOGL Paid Clicks  ==#==IETA Impressions

Source: Company data, Morgan Stanley Research
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How is the Search Landscape Changing (and not Changing) With GenAl?

Survey Results Indicate Gemini Has a Slight Edge Over ChatGPT in Commercial Behavior

60%
52%

50%

50%
46%
44%
40%
36%
33%
31%

30%
20%
10%
0%

ChatGPT Gemini ChatGPT Gemini

Asked to learn about a
new topic

Searched for recipes

Informational Behavior

33%
26% 26%
22% 23%

ChatGPT Gemini

Asked for medical
information

Activities Completed Among Users on ChatGPT and Gemini

Sep-24 mMar-25

1
1
.
1
4% 42%

1 0,
I4Ufo 39%
| (34
I 33%
I 30% 31%
I 0,
I 24% 25%
I
1
1 17% 4,
I 13% 14%
I
1
1
1
1

ChatGPT Gemini ChatGPT Gemini ChatGPT Gemini ChatGPT Gemini

Researched new products Compared prices Shopped for products Planned a vacation

Commercial Behavior

Source: Alphawise, Morgan Stanley Research

15



Morgan Stanley

Will GenAl be a Disruption
Risk or Opportunity for Online
Travel Agencies?




IVlorganStanley MORGAN STANLEY RESEARCH

Will GenAl be a Disruption Risk or Opportunity for the Online Travel Agencies?

* We believe it is more of a threat to OTAs’ long-term position in the consumer funnel as we see GOOGL
(and/or META) leveraging their leading position, data, and engineering to build personalized, interactive digital
our Vi travel agents that could wedge themselves between the consumer and OTAs
ur view * This poses a risk to the % of OTASs’ business that comes direct (currently makes up the majority of their profits)

Counter argument is the extent to which OTAs can invest to better leverage their leading data, matching
capabilities and supply/inventory could drive higher conversion and they become the agents

Mobile Era Al Era (Transition Stage) Al Era (Later Stage)

) (03] ] (3] ‘=) (@)

Web Browser Applications Web Browser Applications Web Browser Applications
,T\ ,T\ r = = Lt\ - _| — i _______ 4\ [ —
( AR é}?;f Al Assistant r %\9’ Al Assistant [
Hardware + OS \__Tt‘___' \_'CL____X ______ )
- 4} e D s )

\ Hardware + OS Hardware + OS
{P@@@ Users ~ 7 1 J
o ( ,1\ ) 4 ,1\ A
@@@@ Users @@@@ Users

\. J/ \ J

Internet: Let the GenAl "Travel Funnel" Debate Begin (15 May 2024)
Internet: Is Google's Position in The Online Commercial Funnel Changing? (14 Nov 2024)
Online Travel: Could New Al-Based Tools Disrupt Online Travel Behavior...and Who is Best Positioned to Drive Change? (20 Jul 2023)

Source: Company data, Morgan Stanley Research

17


https://ny.matrix.ms.com/eqr/article/webapp/febbb4c8-123d-11ef-bb71-0da2dd2e3c78?ch=rp&sch=ar
https://ny.matrix.ms.com/eqr/article/webapp/c8cac47a-9add-11ef-997c-146221625fb1?ch=rp&sch=sr&sr=3
https://ny.matrix.ms.com/eqr/article/webapp/92914de2-f0c6-11ed-8db3-2dd49a174a39?ch=rp&sch=ar
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Will GenAl be a Disruption Risk or Opportunity for Online Travel Agencies?

GOOGL Remains Top of the Consumer Travel Funnel...Which Combined with Investments in Agentic, Personalized

Offerings Creates an Opportunity for Further Online Travel Monetization

First Website / App You Go to When... (Among Consumers Performing Activity Online)

100%

90%

u Other
80%
5% ° = ChatGPT/Bin
70% = 4% 7% 4% 6% ’
17% 20% 17% o, u Hotel Direct
60% 239% 23% 29% ) -
21 o/o 25 /0 A)
500, VRBO.com
18% 17% 17%
40% 20% 20% 18% Airbnb.com
20% 20% 20%
30% ¥ Booking.com Hotel
Properties
20% 9 Expedia Hotel
36% 36% 38% F)xpe :? ote
9 30% 30% roperties
10% 28% 23% 24% 25%
° u Google and
Gemini
0%
03/24 09/24 03/25 03/24 09/24 03/25 03/24 09/24 03/25
Researching travel online Comparing prices Know exact trip you want to book

Source: AlphaWise, Morgan Stanley Research 18
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Consider Some of GOOGL'’s Early NextGen Travel Planning Tools

My family and | are going to Miami for Labor Day.
My son loves art and my husband really wants
fresh seafood. Can you pull my flight and hotel info
from Gmail and help me plan the weekend?

Source: Company data, Morgan Stanley Research

CVILCHE 105

Drop your bags off and freshen up

InterContinental Miami, an IHG Hotel

kR

Enjoy fresh seafood

800am ~  Wake up

19
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With the Risk to the OTAs Being Loss of Direct Traffic Mix and Profitability

At BKNG We Estimate There’s a $14 EBIT/unit Delta on a Direct vs. Paid Unit

Book Directly with OTA

OTA
Booking.com """ $3EBIT Loss/Unit ___ |

Book via OTA Paid Listing

OTA
Find Inventory via GOOG )
. /’ Booking.com
n memsd | 0OKing for Trave| Search Engine

Google \
Traveler \ Book Directly with Hotel

Book Directly with Hotel Hotel Direct
Hotel Direct e
oooo
amoe
oooo
ooao
amoe

Source: Company data, Morgan Stanley Research
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Holdings Inc, Dualingn Inc, eBay Ing, Electronic Arts Inc, Etsy Inc, Expedia Inc., FIGS, Inc,, Integral Ad Science Holding Carp, Match Group Inc, Meta Platforms Inc, Nextdoor Holdings Inc, Opendoor
Technologies Inc, Playtika Holding Corp, Revolve Group Inc, Shutterstock Inc, Take-Two Interactive Software, Wayfair Inc, Yelp Inc, Zillow Group Inc.

The equity research analysts or strategists principally responsible for the preparation of Morgan Stanley Research have received compensation based upon various factors, including quality
of research, investor client feedback, stock picking, competitive factors, firm revenues and overall investment banking revenues. Equity Research analysts' or strategists' compensation is nat
linked to investment banking or capital markets transactions performed by Morgan Stanley or the profitability or revenues of particular trading desks.

Morgan Stanley and its affiliates do business that relates to companies/instruments covered in Morgan Stanley Research, including market making, providing liquidity, fund management,
commercial banking, extension of credit, investment services and investment banking. Morgan Stanley sells to and buys from custamers the securities/instruments of companies covered in
Maorgan Stanley Research on a principal basis. Morgan Stanley may have a position in the debt of the Company or instruments discussed in this report. Morgan Stanley trades or may trade
as principal in the debt securities (or in related derivatives) that are the subject of the debt research repart.

Certain disclosures listed above are also for compliance with applicable regulations in nondJS jurisdictions.
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STOCK RATINGS

Morgan Stanley uses a relative rating system using terms such as Overweight, Equal-weight, Not-Rated or Undenweight (see definitions below). Morgan Stanley does not assign ratings of Buy,
Hold or Sell to the stocks we cover. Overweight, Equal-welght, Not-Rated and Underweight are not the equivalent of buy, hold and sell. Investars should carefully read the definitions of all
ratings usedin Morgan Stanley Research. In addition, since Margan Stanley Research contains more complete information concerning the analyst's views, investors should carefully read Morgan
Stanley Research, in its entirety, and not infer the contents from the rating alone. In any case, ratings (or research) should not be used or relied upon as investment advice. An investor's decision
to buy or sell a stock should depend on individual circumstances (such as the investor's existing holdings) and other considerations.

Global Stock Ratings Distribution

(as of May 31, 2029)

The Stock Ratings described below apply to Morgan Stanley's Fundamental Equity Research and do not apply to Debt Research produced by the Firm.

For disclosure purposes only {in accordance with FINRA requirements), we include the category headings of Buy, Hold, and Sell alongside our ratings of Overweight, Equal-weight, Mot-Rated
and Underweight. Morgan Stanley does not assign ratings of Buy, Hold or Sell to the stacks we cover. Overweight, Equal-weight, Not-Rated and Underweight are not the equivalent of buy,
hold, and sell but represent recommended relative weightings (see definitions below). To satisfy regulatory requirements, we correspond Overweight, our most positive stock rating, with a

bury recommendation; we correspond Equal-weight and Not-Rated to hold and Underweight to sell recommendations, respectively.

Other Material Investment Servi
Coverage Universe Investment Banking Clients (IBC) Friisienatime BIviCes

Clients {(MISC)
St;:::‘t:g Count % of Total Count % of Total IBC %;i::;:g Count o E:(I:Other
Overweight/Buy 1493 40% a9 46% 25% 698 41%
Equal-weight/Hald 1650 44% a7z 45% 23% 782 46%
Mot-Rated/Hold 4 0% 0 0% 0% 2 0%
Underweight/Sell 602 16% 74 9% 12% 235 14%
Total 3,749 825 17

Data include commen stock and ADRs currently assigned ratings. Investment Banking Clients are companies from whom Morgan Stanley received investment banking compensation in the

last 12 months. Due to rounding off of decimals, the percentages provided in the % of total” column may not add up to exactly 100 percent.
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Analyst Stock Ratings

Owenweight (0). The stock's total return is expected to exceed the average total return of the analyst's industry {or industry team's) coverage universe, on a risk-adjusted basis, over the next
1218 months.

Egqual-weight (E). The stock's total retumn is expected to be in line with the average total return of the analyst’s industry {or industry team's) coverage universe, on a risk-adjusted basis, over
the next 12-18 months.

Mot-Rated (MR). Currently the analyst does not have adequate conviction about the stack's total return relative to the average total return of the analysts industry (or industry team's) coverage
universe, on a risk-adjusted basis, over the next 12-18 months.

Underweight (L). The stock's total return is expected to be below the average total return of the analyst's industry {or industry team's) coverage universe, on a risk-adjusted basis, over the next
1218 months.

Unless otherwise specified, the time frame for price targets included in Morgan Stanley Research is 12 to 18 months.

Analyst Industry Views

Attractive (A) The analyst expects the performance of his or her industry coverage universe over the next 12-18 months to be attractive vs. the relevant broad market benchmark, as indicated
below:

In-Line {I): The analyst expects the performance of his or her industry coverage universe over the next 1218 months to be in line with the relevant broad market benchmark, as indicated below.
Cautious (C): The analyst views the performance of his or her industry coverage universe over the next 12-18 months with caution vs. the relevant broad market benchmark, as indicated below:
Benchmarks for each region are as follows: Morth America - S&P 500; Latin America - relevant MSCI country index or MSCI Latin America Index; Europe - MSCI Europe; Japan - TOP(X, Asia -
relevant MSCI country index or MSCI sub-regional index or MSCI AC Asia Pacific ex Japan Index.

Important Disclosures for Morgan Stanley Smith Barney LLC Customers

Important disclosures regarding the relationship between the companies that are the subject of Morgan Stanley Research and Morgan Stanley Smith Barmey LLC or Morgan Stanley or any
of their affiliates, are available on the Morgan Stanley Wealth Management disclosure website at wiww morganstanley comfonling/researchdisclosures. For Morgan Stanley specific disclosures,
you may refer to weaw.morganstanley.com/researchdisclosures.

Each Morgan Stanley research report is reviewed and approved on behalf of Morgan Stanley Smith Barney LLC. This review and approval is conducted by the same person who reviews the
research report on behalf of Morgan Stanley. This could create a conflict of interest.

Other Important Disclosures

A member of Research who had or could have had access to the research prior to completion owns securities (or related dervatives) in the Uber Technologies Inc. This persen is not a research
analyst or a member of research analyst's househaold.

Morgan Stanley Research policy is to update research reports as and when the Research Analyst and Research Management deem appropriate, based on developments with the issuer, the
sector, of the market that may have a material impact on the research views or opinions stated therein. In addition, certain Research publications are intended to be updated ona regular periodic
basis (weekly/monthly/quarterly/annual) and will ordinarily be updated with that frequency, unless the Research Analyst and Research Management determine that a different publication
srhedule is appropriate based on current conditions.
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Morgan Stanley is not acting 25 a municipal advisor and the opinions or views contained herein are not intended to be, and do not constitute, advice within the meaning of Section 975 of the
Dodd-Frank Wall Street Reform and Consumer Protection Act.

Margan Stanley produces an equity research product called a*Tactical ldea” Views contained in a Tactical Idea® on a particular stock may be contrary to the recommendations or views expressed
in research on the same stock. This may be the result of differing time horizons, methodologies, market events, or other factors. For all research available on a particular stock, please contact
your sales representative or go to Matrix at httpyfwwawmorganstanley.comfmatrix.

Morgan Stanley Research is provided to our clients through our proprietary research portal on Matrix and also distributed electronically by Morgan Stanley to clients. Certain, but not all, Morgan
Stanley Research products are also made available to clients through third-party vendors or redistributed to clients through alternate electronic means as a convenience. For access to all
available Morgan Stanley Research, please contact your sales representative or go to Matrix at httpy s morganstanley.com/matrix.

Any access andfor use of Morgan Stanley Research is subject to Morgan Stanley's Terms of Use (http/fwwawmorganstanley.comy/terms. html). By accessing andfor using Margan Stanley
Research, you are indicating that you have read and agree to be bound by our Terms of Use (http/iwwnwmorganstanley.com/terms html). In addition you consent to Morgan Stanley processing
your personal data and using cookies in accordance with our Privacy Policy and our Global Cookies Paolicy (httpufwwaw.morganstanley.com/privacy_pledge html), including for the purposes of
setting your preferences and to collect readership data so thatwe can deliver better and more personalized service and products to you. Tofind out more information about how Morgan Stanley
processes personal data, how we use cookies and how to reject cookies see our Privacy Policy and our Global Cookies Palicy (httpywanemarganstanley.com/privacy_pledge html).

If you do not agree to our Terms of Use and/or if you do not wish to provide your consent to Maorgan Stanley processing your personal data or using cookies please do not access our research.
Morgan Stanley Research does not provide individually tailored investment advice. Morgan Stanley Research has been prepared without regard to the circumnstances and objectives of those
who receive it Morgan Stanley recommends that investors independently evaluate particular investments and strategies, and encourages investors to seek the advice of a financial adviser.
The appropriateness of an investment or strategy will depend on an investor's circumstances and objectives. The securities, instruments, or strategies discussed in Morgan Stanley Research
may not be suitable for all investors, and certain investors may not be eligible to purchase or participate in some or all of them. Morgan Stanley Research is not an offer to buy or sell or the
solicitation of an offer to buy or sell any securityfinstrument or to participate in any particular trading strategy. The value of and income from your investments may vary because of changes
in Interest rates, foreign exchange rates, default rates, prepayment rates, securitiesfinstruments prices, market indexes, operational or financial conditions of companies or other factors. There
may be time limitations on the exercise of options or other rights in securitiesfinstruments transactions. Past performance is not necessarily a guide to future performance. Estimates of future
performance are based on assumptions that may not be realized. If provided, and unless otherwise stated, the closing price on the cover page is that of the primary exchange for the subject
company's securities/instruments.

The fixed income research analysts, strategists or economists principally responsible for the preparation of Margan Stanley Research have received compensation based upon various factors,
including quality, accuracy and value of research, firm profitability or revenues (which include fixed income trading and capital markets profitability or revenues), client feedback and competitive
factors. Fised Income Research analysts, strategists’ or economists’ compensation is not linked to investment banking or capital markets transactions performed by Morgan Stanley or the
profitability or revenues of particular trading desks.
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The "Impartant Regulatory Disclosures on Subject Companies” section in Maorgan Stanley Research lists all companies mentioned where Morgan Stanley owns 1% or more of a class of comman
equity securities of the companies. For all other companies mentioned in Morgan Stanley Research, Morgan Stanley may have an investment of less than T in securities/instruments or
derivatives of securitiesfinstruments of companies and may trade them in ways different from those discussed in Morgan Stanley Research. Employees of Morgan Stanley not involved in the
preparation of Morgan Stanley Research may have investments in securities/instruments or derivatives of securities/instruments of companies mentioned and may trade them in ways different
from those discussed in Maorgan Stanley Research. Derivatives may be issued by Morgan Stanley or associated persons.

With the exception of information regarding Morgan Stanley, Morgan Stanley Research s based on public information. Morgan Stanley makes every effort to use reliable, comprehensive
information, but we make no representation that it is accurate or complete. We have no obligation to tell you when opinions or information in Morgan Stanley Research change apart from
whenwe intend to discontinue equity research coverage of a subject compary. Facts and views presented in Morgan Stanley Research have not been reviewed by, and may not reflect information
known to, professionals in ather Morgan Stanley business areas, including investment banking persannel.

Morgan Stanley Research personnel may participate in company events such as site visits and are generally prohibited from accepting payment by the company of associated expenses unless
pre-approved by authorized members of Research management.

Morgan Stanley may make investment decisions that are inconsistent with the recommendations or views in this report.

To our readers based in Taiwan or trading in Taiwan securitiesfinstruments: Information on securities/instruments that trade in Taiwan is distributed by Morgan Stanley Taiwan Limited [MSTL?).
Such information is for your reference only. The reader should independently evaluate the investment risks and is solely responsible for their investment decisions. Morgan Stanley Research
may not be distributed to the public media or quoted or used by the public media without the express written consent of Morgan Stanley. Any non-customer reader within the scope of Article
71 of the Taiwan Stock Exchange Recommendation Regulations accessing and/or receiving Morgan Stanley Research is not permitted to provide Morgan Stanley Research to any third party
(including but not limited to related parties, affiliated companies and any other third parties) or engage in any activities regarding Morgan Stanley Research which may create or give the
appearance of creating a conflict of interest. Information on securities/instruments that do not trade in Taiwan is for informational purposes only and is not to be construed as a recommendation
or a solicitation to trade in such securities/instruments. MSTL may not execute transactions for clients in these securities/instruments.

Morgan Stanley is nat incorporated under PRC law and the research in relation to this report is conducted outside the PRC. Morgan Stanley Research does not constitute an offer to sell or
the solicitation of an offer to buy any securities in the PRC. PRC investors shall have the relevant qualifications to invest in such securities and shall be responsible for obtaining all relevant
approvals, licenses, verifications and/or registrations from the relevant governmental autharities themselves. Meither this repart nor any part of it is intended as, or shall constitute, prowision
of any consultancy or advisory service of securities investment as defined under PRC law. Such information is provided for your reference only.

Morgan Stanley Research is disseminated in Brazil by Morgan Stanley CTVM. SA located at Av Brigadeiro Faria Lima, 3600, 6th floor, S30 Paulo - SP, Brazil; and is regulated by the Comiss3o
de Valores Mobilidrios; in Mexico by Morgan Stanley Mésico, Casa de Bolsa, S.A de CV which is regulated by Comision Nacional Bancaria y de Valores. Paseo de los Tamarindos 90, Tarre 7,
Col. Bosques de las Lomas Floor 29, 05120 Mexica City, in Japan by Morgan Stanley MUFG Securities Co,, Ltd. and, for Commodities related research reparts only, Morgan Stanley Capital Group
|apan Co, Ltd; in Hong Kong by Morgan Stanley Asia Limited (which accepts responsibility for its contents) and by Morgan Stanley Bank Asia Limited, in Singapore by Maorgan Stanley Asia
(Singapore) Pte. (Registration number 1992062987) and/or Morgan Stanley Asia (Singapore) Securities Pte Ltd (Registration number 2000084 34H), regulated by the Monetary Authority of
Singapore (which accepts legal respansibility for its contents and should be contacted with respect to ary matters arising from, or in connection with, Morgan Stanley Research) and by Maorgan
Stanley Bank Asia Limited, Singapore Branch (Registration number TIFCOTIE]), in Australia to ‘wholesale clients’ within the meaning of the Australian Corporations Act by Margan Stanley
Australia Limited ABMN. 67 003 734 576, holder of Australian financial services license Mo. 233742, which accepts responsibility for its contents; in Australia to “wholesale clients® and “retail
clients" within the meaning of the Australian Corporations Act by Margan Stanley Wealth Management Australia Pty Ltd (ABMN. 19 009 145 555, holder of Australian financial services license
Mo, 240813, which accepts responsibility for its contents, in Korea by Morgan Stanley & Co Intemational ple, Seoul Branch; in India by Morgan Stanley India Company Private Limited having
Caorporate Identification No (CIM) UZ2990MHIS98PTCTIS305, regulated by the Securities and Exchange Board of India ("SEEI7) and holder of licenses as a Research Analyst (SEBI Registration
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No. INHOO00OMOS); Stock Broker (SEBI Stock Broker Registration No. INZ000244438), Merchant Banker (SEBI Registration Mo. INMOOOQOM203), and depository participant with National
Securities Depository Limited (SEBI Registration Mo. IN-DP-NSDL-567-2021) having registered office at Altimus, Level 39 & &0, Pandurang Budhkar Marg, Worli, Mumbai 00078, India,
Telephone no. +91-22.61121000; Compliance Officer Details: Mr. Tejarshi Hardas, Tel. Mo +91-22-6TI81000 or Email: tejarshihardas@morganstanley.com; Grievance officer details: Mr. Tejarshi
Hardas, Tel. No.: +91-22-6T181000 or Email: msic-compliance@morganstanley.com. Margan Stanley India Company Private Limited (MSICPL) may use Al tools in providing research services.
All recommendations contained herein are made by the duly qualified research analysts, in Canada by Morgan Stanley Canada Limited, in Germany and the European Economic Area where
required by Morgan Stanley Europe S.E, authorised and regulated by Bundesanstalt fuer Finarzdienstleistungsaufsicht (BaFin) under the reference number 14916%; in the US by Margan Stanley
£ Co. LLC, which accepts responsibility for its contents. Morgan Stanley & Co. International ple, authorized by the Prudential Regulation Authority and regulated by the Financial Conduct
Authority and the Prudential Regulation Autharity, disseminates in the UK research that it has prepared, and research which has been prepared by any of its affiliates, only to persons wha ()
are investment professionals falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (as amended, the “Order”), (i) are persons who are
high net worth entities falling within Article £9(2)(a) to (d) of the Order; or (i) are persons towhom an invitation or inducement to engage in investment activity (within the meaning of section
2oftheFinancial Services and Markets Act 2000, as amended) may otherwise lawfully be communicated or caused to be communicated. RME Morgan Stanley Proprietary Limited is amember
of the JSE Limited and A2% (Pty) Ltd. RME Morgan tanley Proprietary Limited is a joint venture owned equally by Morgan Stanley international Holdings Inc. and RMB Investment Advisory
(Proprietary) Limited, which is whally owned by FirstRand Limited. The information in Margan Stanley Research is being disseminated by Morgan Stanley Saudi Arabia, regulated by the Capital
Market Authority in the Kingdom of Saudi Arabia, and is directed at Sophisticated investors only.

The information in Morgan Stanley Research is being communicated by Morgan Stanley & Co. International ple (DIFC Branch), regulated by the Dubai Financial Services Authority (the DFSA)
or by Morgan Stanley & Co. International ple (ADGM Branch), regulated by the Financial Services Regulatory Authority Sbu Dhabi (the FSRA), and is directed at Professional Clients only, as
defined by the DFSA or the FSRA, respectively. The financial products or financial services towhich this research relates will only be made available to a customer who we are satisfied meets
the regulatory criteria of a Professional Client. A distribution of the different M3 Research ratings or recommendations, in percentage terms for Investments in each sector covered, is available
upon request from your sales representative.

The information in Morgan Stanley Research is being communicated by Maorgan Stanley & Co. International ple (QFC Branch), regulated by the Qatar Financial Centre Regulatory Authority
(the QFCRA), and is directed at business customers and market counterparties anly and is not intended for Retail Customers as defined by the QFCRA.

As required by the Capital Markets Board of Turkey, investment information, comments and recommendations stated here, are not within the scope of investment advisory activity. Investment
advisory service Is provided exclusively to persons based on their risk and income preferences by the authorized firms. Comments and recommendations stated here are general in nature. These
opinions may not fit to your financial status, risk and return preferences. For this reason, to make an investment decision by relying solely to this information stated here may not bring about
outcomes that fit your expectations.
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The trademarks and service marks contained in Morgan Stanley Research are the property of their respective owners. Third-party data providers make no warranties or representations relating
to the accuracy, completeness, or timeliness of the data they provide and shall not have liability for any damages relating to such data. The Global Industry Classification Standard (GICS) was
developed by and is the exclusive property of MSCl and S&F

Margan Stanley Research, or any portion thereof may not be reprinted, sold or redistributed without the written consent of Morgan Stanley.

Indicators and trackers referenced in Maorgan Stanley Research may not be used as, or treated as, a benchmark under Regulation EU 2016107, or any other similar framewiork.

The issuers and/or fixed income praducts recommended or discussed in certain fixed income research reparts may not be continuously followed. Accordingly, investors should regard those
fixed income research reports as providing stand-alone analysis and should not expect continuing analysis or additional reports relating to such issuers andfor individual fixed income products.
Morgan Stanley may hold, from time to time, material financial and commercial interests regarding the company subject to the Research repart.

Registration granted by SEBI and certification from the National Institute of Securities Markets (NISM) in noway guarantee performance
of the intermediary or provide any assurance of returns to investors. Investment in securities market are subject to market risks. Read

all the related documents carefully before investing.

INDUSTRY COVERAGE: Internet

COMPANY (TICKER) RATING (AS OF) PRICE* (06/06/2025)

Brian Nowak, CFA
Airbnb Inc (ABNB.O) U (12/06/2022) $140.64
Alphabet Inc. (GOOGL.O) 0 (08/11/2015) $173.68
Amazon.com Inc (AMZN.0) 0 (04/24/2015) $213.57
Booking Holdings Inc (BKNG.O) E (01/09/2019) $5,614.61
DoorDash Inc (DASH.O) 0 (02/21/2024) $218.45
Expedia Inc. (EXPE.O) E(01/09/2019) $176.55
Instacart (CART.0) E(01/29/2024) $45.67
Lyft Inc (LYFT.0) E(10/24/2019) $15.53
Meta Platforms Inc (META.O) 0 (03/20/2023) $697.71
Nextdoor Holdings Inc (KIND.N) U (05/12/2025) §1.62
Pinterest Inc (PINS.N) E (03/28/2022) $34.20
Reddit Inc (RDDT.M) 0 (12/08/2024) §121.29
Snap Inc. (SNARN) E(07/22/2024) $8.27
Uber Technologies Inc (UBER.N) 0 (06/04/2019) $85.60

Matthew Cost
AppLovin Corp (APP.O) 0 (04/10/2025) $417.89
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Compass, Inc. (COMEMN) E(07/20/2022) $6.29
Criteo SA (CRT0.0) E(01/26/2016) $26.10
DoubleVerify Holdings Inc (DV.N) E (06/25/2024) $14.79
Electronic Arts Inc (EA.Q) E (08/04/2021) §149.57
Integral Ad Science Holding Corp. (IAS.0) E(04/16/2024) $8.22
Opendoor Technologies Inc (OPEN.O) E(07/24/2023) $0.68
Playtika Holding Corp (PLTK.O) E(11/27/2022) $4.89
Roblox Corporation (RELX.N) 0(11/04/2024) $95.80
Shutterstack Inc (SSTK.N) E(07/28/2022) $17.62
Take-Two Interactive Software (TTWO.0) 0(02/01/2018) §23272
Trade Desk Inc (TTD.D) 0 (D6/01,/2023) $71.46
Unity Software Inc (U.N) 0(09/02/2024) $25.13
Webtoon Entertainment Inc (WBTN.O) E(07/22/2024) $B8.74
Yelp Inc (YELPN) U (01/10/2019) $37.00
Zillow Group Inc (2.0) E(04/18/2018) $70.29
Nathan Feather
Bumble Inc. (BMBL.O) E (03/08/2021) 8531
Chewy Inc (CHWY.N) 0(10/31/2023) $48.21
Duolingo Inc (DUOL.O) 0 (D4/23/2025) §512.95
eBay Inc (EBAY.0) 0 (D4/18/2024) $78.61
Etsy Inc (ETSY.0) U (04/18/2024) $63.81
FIGS, Inc. (FIGS.N) E(02/29/2024) $5.09
Match Group Inc (MTCH.Q) E(04/18/2024) $31.84
Peloton Interactive, Inc. (PTON.O) E(03/14/2022) $7.30
Revolve Group Inc (RWLV.N) E(10/20/2024) $2228
WW International Inc (WGHTQ.PK) NR (05/20/2025) $0.27

Stock Ratings are subject to change. Please see latest research for each company.
* Historical prices are not split adjusted.

© 2025 Morgan Stanley
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