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Introduction

Stock Plan Benefits Can Be a Competitive Advantage 

With the ever-evolving labor market of recent years, people and companies have been scrambling to adjust.  From 
the Great-Resignation to the Great Re-hire, 2023 could be the year of the “Great Retention”, as focus shifts to 
creating and maintaining employee loyalty.  

Morgan Stanley at Work fielded a twenty-question annual Voice of the Participant (VOP) Survey with 86,000 U.S. 
stock plan participants - a 205% increase in response year-over-year (YoY) – to gather insights and feedback about 
stock plan experiences, and to explore the value of stock plan benefits in driving employee retention.

What remains clear is that stock plan benefits are a valuable—and valued—workplace offering, even in times of 
market volatility, and that maintaining employee loyalty requires some employer-led actions. Workplace financial 
benefits continue to be an important consideration when determining whether to accept – or stay at – a job, together 
with an expectation that companies will help employees get the most out of these benefits through education and 
other resources.

Organizations that successfully leverage equity to engage their workforce may inspire more satisfied and 
financially-empowered employees – and that engagement may help retain talent.

Although the majority (79%) 
of participants are satisfied 
with their stock plan benefits, 
only 38% understand how to 
maximize those stock plans. 
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Stock Plan perceived value is higher 
and so is the need for answers.

Stock Plan understanding has 
increased but gaps remain.

Educational content demand is strong 
and key to empowering employees.

When asked what financial wellness benefits
they were most interested in, employees 
mentioned access to financial professionals for 
help with investing-related questions (67%) and 
comprehensive financial planning with a 
Financial Advisor (65%) as their top two.

Overall knowledge about stock plan benefits had 
a 3-5% point increase over the past year. Yet 
there is still a lack of comprehension when it 
comes to some of the more nuanced aspects of 
the offering—62% of employees do not 
understand how to potentially maximize financial 
benefits from their stock plan benefits.

The results of our survey show that the 
perceived value of stock plan benefits has 
increased, and employers are recognizing this. 
The next step is to arm employees with the 
information they need, to help them make more 
confident decisions and get the most out of their 
stock plan benefits. 

60%+ said they are likely to attend 
an education session on investing, 
stock plan benefits, or retirement.

Only 39% of respondents said they 
understand how taxes might impact 
their stock plan benefits.

Less than half, 46%, know how to 
reach someone to ask questions 
about their stock plan. 

Executive Summary
Core Findings



Research Methodology
Annual Stock Plan Participant Survey
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Annual Survey Results
Morgan Stanley at Work Voice of the Participant

1. Excluded Officers/BOD/Sec 16
2. Survey included opportunity to opt-out of incentive due to employer gifting policy

20+ question survey emailed to active, domestic stock plan 
participants (1)

Fielded: 9/22 – 10/4/2022

86K surveys completed

5.6% participation rate

Completed surveys earned a chance to win one of ten sets of 
Apple Airpods2
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Participants Value their Company Stock Plan Benefits

• 77% in 2021 • 41% in 2021 • 58% in 2021 • 69% in 2021

79% of participants 
were satisfied with 
their stock plan 
benefits

45% of participants 
said stock plan benefits 
were a reason they 
joined their companies

60% said stock plan 
benefits were a reason 
they have stayed at 
their companies

71% say stock plan 
benefits were a way for 
their company to 
recognize their 
accomplishments

COMPARED TO: COMPARED TO: COMPARED TO: COMPARED TO:
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Not All Participants Have the Knowledge They Need

38%39% 46%

• 34% in 2021

COMPARED TO:

• 33% in 2021

COMPARED TO:

• 41% in 2021

COMPARED TO:

knew how to reach 
someone to ask 
questions about their 
stock plan

understood how taxes
impact their stock plan 
benefits

understood how to 
maximize the 
financial benefit from 
their stock plans
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Participant Satisfaction with Morgan Stanley at Work

83% of participants reported they were somewhat or 
very satisfied with our website and services. 

WEBSITE CUSTOMER 
SATISFACTION

MOBILE CUSTOMER 
SATISFACTION 

CALL CENTER CUSTOMER 
SATISFACTION 

83% 79% 79% 

Compared to 79% in 2021

Compared to 77% in 2021 Compared to 81% in 2021Compared to 78% in 2021

The participants' experience may not be representative of the experience of other customers. The testimonial is no guarantee of future performance or success. Morgan Stanley Smith Barney LLC has not paid a fee in exchange 
for the survey participation. The participants are current clients of Morgan Stanley at the time of the publication.
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How long have you been participating in your 
company’s stock plan benefit program?

Participant Profile Overview



132022 VOICE OF THE PARTICIPANT – ANNUAL SURVEY RESULTS

37%

42%

14%

5%
2%

Very satisfied Somewhat
satisfied

Neither satisfied
nor dissatisfied

Somewhat
dissatisfied

Very dissatisfied

Overall, how satisfied are you with your company’s 
stock plan benefit offering?

Compared to 2021

77% indicated they 
were very or 
somewhat satisfied 
with their company’s 
stock plan benefit 
offering.

Participant Satisfaction with Company Stock Plan Benefits Remains High 

79%

1. Satisfaction calculated as Very satisfied + Somewhat satisfied or Top 2 boxes
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My current stock plan benefits are: 

Participant Stock Plan Perceived Value is Higher This Year

Compared to 2021
40% …a reason I joined my company

58% … a reason I’ve stayed

69% … a way for the company to recognize my 
accomplishments

19%

27%

38%

26%

33%

33%

32%

25%

18%

10%

7%

6%

12%

7%

5%

a reason I joined my company.

a reason I have stayed.

a way for the company to recognize my
accomplishments.

45%

60%

71%
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What is your preferred way of learning more about your 
stock plan benefits? 

Compared to 2021

• 21% indicated that their preferred way to learn more about 
stock plan benefits was to rely on information on our stock 
plan platform or other website

• All other statistics about the same

Participant Preferred Learning Channels Are Fairly Evenly Split This Year

2%

7%

9%

16%

16%

17%

17%

17%

I don't rely on other sources to learn
more

In-person education session at their
office

Internet search

Complimentary 1x1 meeting with a
financial advisor

Webinars (Live/recorded)

Information on our stock plan platform
and/or other Morgan Stanley websites

Information on your company's intranet

Periodic emails
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How well do you understand each of the following about your company’s 
stock plan benefits?

Participant Stock Plan Comprehension Offers Educational Opportunities 

Compared to 2021

• Overall knowledge was 3-5% pts. higher
this year.

• However, trends were similar: most 
respondents indicated they knew how to 
access their stock plan account (75%), 
but many struggled to make sense of 
how taxes impact stock plan benefits 
(34%), how to maximize their financial 
benefits (33%), and how to get their 
questions answered (41%).

44%

15%

15%

19%

34%

24%

23%

27%

14%

27%

28%

26%

5%

22%

21%

18%

2%

12%

13%

10%

How to access your stock plan account

How taxes may impact your stock plan benefits

How to potentially maximize the financial benefit
from your stock plan benefits

How to get in touch with someone to address
questions about your stock plan

78%

39%

38%

46%
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If your company offered the following benefits, how likely are you to use 
each of the benefits listed?

Participant Interest in Financial Wellness Benefits

Key Findings

• Participants were more interested in 
investing help from financial 
professionals (65%) than financial 
coaching on financial topics (53%)

• Interest in employer-funded 529 
contributions (48%) and automatic 
payroll deductions for Emergency 
Savings (47%) was higher than for 
employer-funded student loan paydown 
(32%) and donor-advised funds (35%)

32%

30%

23%

19%

27%

19%

12%

33%

37%

30%

13%

21%

28%

23%

17%

17%

19%

18%

17%

20%

28%

8%

8%

11%

6%

8%

11%

14%

9%

8%

15%

42%

26%

20%

22%

1%

1%

1%

2%

1%

2%

1%

Comprehensive financial planning with a
Financial Advisor

Access to financial professionals to help with
investing-related questions

Access to financial coaching on topics such as
budgeting, credit and debt

Employer-funded student loan paydown
contribution to assist in the payment of your…

Employer-funded contribution for 529 college
savings plan

Automated payroll deduction for an emergency
savings account

Ability to create a tax-efficient charitable giving
account (e.g., Donor-Advised Fund) 35%

48%

32%

53%

67%

65%

47%
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What do you typically do when you log-on to your 
account?

Please rate your level of agreement with the following 
statements about the website:

91% of respondents reported logging into their stock plan platform in the past year. Of those that did…
Website Activity and Satisfaction

• In 2021, 39% of respondents logging in to their stock plan accounts, did 
so to check account balances. 

• The 2022 transition to instead checking tax documents makes sense in 
light of depressed equity valuations.

• In 2021 77% were satisfied with their overall website experiences
• Ease of understanding and ease of accomplishment both increased 

this year (from 73% and 75%, respectively)

COMPARED TO: COMPARED TO:

35%

32%

33%

34%

43%

43%

44%

43%

14%

14%

14%

14%

6%

9%

7%

7%

2%

3%

2%

2%

I am satisfied with the overall
website experience.

It is easy to locate the
information I need on the

website.

The information on the website
is easy to understand.

It is easy to accomplish what I
want on the website.

38%

28%

18%

14%

2%

View/download tax documents

Other

View my stock plan benefit
details, such as vesting date…

View my stock plan benefit
account balance

Sell my shares, exercise
options, or place a trade

78%

75%

77%

77%
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41% have used the mobile app in the past year (77% E*TRADE, 23% Morgan Stanley). Of those that did…
Mobile App Usage and Satisfaction Improved in 2022

Please rate your level of agreement with the following statements: Compared to 2021
• Overall satisfaction was higher this year, likely 

driven by improvements in MS mobile 
satisfaction and more E*TRADE respondents

• 78% were satisfied with the mobile app 
experience

• 73% agreed it is easy to locate info on the app

• 75% agreed that information on the mobile app 
is easy to understand

• 71% agreed it was easy to accomplish what 
they want on the mobile app

40%

37%

39%

38%

39%

39%

40%

39%

13%

13%

13%

13%

6%

8%

6%

7%

2%

3%

2%

3%

I am satisfied with the mobile app experience.

It is easy to locate the information I need on the
mobile app.

The information on the mobile app is easy to
understand.

It is easy to accomplish what I want on the
mobile app.

79%

76%

79%

77%
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13% of respondents reported calling our Service Center in the past year. Of those that did…
Service Center Experience Perceptions Improved This Year

Please rate your level of agreement with the following statements: Compared to 2021
• Overall satisfaction is higher

• 82% were satisfied with the service center 
experience

• 85% agreed that the service professional(s) were 
knowledgeable

• 82% agreed that inquiries were resolved in a 
timely manner

59%

61%

60%

25%

25%

23%

8%

7%

7%

5%

3%

5%

5%

3%

5%

I am satisfied with my service center
experience(s).

The service professional(s) were
knowledgeable.

My inquiries were resolved in a timely manner.

84%

86%

83%
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Respondents said they are likely or very likely to attend an education session from 
Morgan Stanley at Work on each of the following topics:

Demand for Educational Content is Strong with Equity, Retirement and Investing 
Leading the Way

70%
Stock Plan Benefits 101

68%
Retirement

67%
Advanced Investing

60%
Investing

57%
General Financial 

Wellness

40%
Saving for Education

28%
Diverse Education

26%
Debt Management
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Next Steps
We are happy to answer any 
questions or schedule a follow-up 
meeting to further discuss how we 
can help your business.
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NOT ALL PRODUCTS AND SERVICES ARE AVAILABLE IN ALL JURSIDICTIONS OR COUNTRIES

This material has been prepared for informational purposes only. The information and data contained herein has been obtained from multiple sources considered to be reliable and Morgan Stanley Smith 
Barney LLC makes no representation as to the accuracy or completeness of the information from sources outside of Morgan Stanley. It does not provide individually tailored investment advice. It has been 
prepared without regard to the individual financial circumstances and objectives of persons who receive it. Morgan Stanley Smith Barney LLC (“Morgan Stanley”) recommends that investors independently 
evaluate particular investments and strategies and encourages investors to seek the advice of a Morgan Stanley Financial Advisor. The appropriateness of a particular investment or strategy will depend on 
an investor's individual circumstances and objectives.

Current stock plan participant users of Morgan Stanley at Work’s Equity Solutions who completed the survey (in which these responses were obtained) were current clients at the time they 
participated. As a result of their participation in this survey, each participant was entered into a raffle where the winner received a non-cash prize.

Morgan Stanley Smith Barney LLC (“Morgan Stanley”), its affiliates and Morgan Stanley Financial Advisors or Private Wealth Advisors do not provide tax or legal advice. Clients should 
consult their tax advisor for matters involving taxation and tax planning and their attorney for legal matters.

Morgan Stanley at Work services are provided by Morgan Stanley Smith Barney LLC, member SIPC, and its affiliates, all wholly owned subsidiaries of Morgan Stanley.

Morgan Stanley Wealth Management is a business of Morgan Stanley Smith Barney LLC. 
©2022 Morgan Stanley Smith Barney LLC. Member SIPC.

CRC4935671-10/22
CRC5397311-01/23

Disclosures
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NOT ALL PRODUCTS AND SERVICES ARE AVAILABLE IN ALL JURSIDICTIONS OR COUNTRIES

The E*TRADE Financial family of companies provides financial services, including trading, investing, banking, and managing employee stock and financial wellness benefit plans. Content 
and services available to non-US participants may be different than those available to US participants. This is not an offer to sell or a solicitation of an offer to sell to buy securities, products 
or services, by any person or entity in any jurisdiction or country where such distribution or use would be contrary to law or regulation.

Employee stock plan solutions are offered by E*TRADE Financial Corporate Services, Inc. Securities products and services are offered by E*TRADE Securities LLC, Member SIPC. In 
connection with stock plan solutions offered by E*TRADE Financial Corporate Services, Inc., E*TRADE Securities LLC provides brokerage services to stock plan participants. E*TRADE 
Financial Corporate Services, Inc. and E*TRADE Securities LLC are separate but affiliated subsidiaries of E*TRADE Financial Holdings, LLC, a business of Morgan Stanley.

The laws, regulations, and rulings addressed by the products, services, and publications offered by E*TRADE Financial Corporate Services, Inc. and its affiliates are subject to various 
interpretations and frequent change. E*TRADE Financial Corporate Services, Inc. and its affiliates do not warrant these products, services, and publications against different interpretations 
or subsequent changes of laws, regulations, and rulings. E*TRADE Financial Corporate Services, Inc. and its affiliates do not provide legal, accounting, or tax advice. Always consult your 
own legal, accounting, and tax advisors.

Current stock plan participant users of E*TRADE’s Equity Solutions who completed the survey (in which these responses were obtained) were current clients at the time they participated. As 
a result of their participation in this survey, each participant was entered into a raffle where the winner received a non-cash prize.

AR 5064316.1 (10/22)

Disclosures

http://click.e.etradefinancial.com/?qs=fd7db84a9c8135262e4a394463153e0ef0d26b2d0273941cfd6523448ace966b853eaef6cb781cb79dd2d57652f07f7cbda355a8d845bfb3
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