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Any industry analysis is filled with moving parts, and that is particularly the case with the Internet in China. With this report,
we endeavor to create a one-stop-shop for understanding the status, and potential evolution, of the Internet in China.
The report is divided into eight sections:
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Relative comparisons of US and China labor costs, engineering graduates, technology innovation and global public technology
company market capitalizations.
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We focus on fourteen key themes — related to industry, competitive and macro issues — that we believe are key indicators of
the ongoing development of this dynamic market.
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1. Number of Internet users is significant and growing rapidly

2. Relative Web site usage momentum is strong

3. Younger users are active on the Internet

4. Development of online media is still in the early growth stages

5. Wireless messaging services linking mobile phones with the Internet are ramping quickly, though transitions are
occurring

6. Broadband acceptance is growing rapidly

7. eCommerce is in the very early stages and governors exist
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8. Challenges for multinational companies create opportunities for Chinese companies
9. Third generation Internet entrepreneurs are impressive, though broad-based experience/leadership is still not
abundant
10. Sustainability of Internet-related revenue and profits is still unproven but market opportunity is large
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11. Government is focused on ramping Internet users
12. The government’s strategy, in part, reflects the need to boost domestic (urban to rural) as well as global trade
13. Economic momentum is strong, though slowing
14. Capital markets have been robust
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A series of sources that assist understanding of social, political, cultural and economic dynamics in China.
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We highlight eight public and twenty private Chinese Internet companies. We also highlight four Taiwanese/Singaporean, four
Japanese companies, nine Korean, four American companies, and two European companies as we believe they provide
perspective on regional market trends. We also present overviews and/or profiles of 49 public and private Internet companies
along with historical income statements, balance sheets and stock charts for the public companies. The companies are ordered
by market capitalization, then alphabetically.
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Data and charts related to global and Asia/Pacific trends in Internet usage. Includes links to our most recent reports.

SUIMMATY STA@S .......eiiiiiiiie ettt ettt e st e ettt e sab e e sttt e s abeeshteesabeeabteesabeenabeesaseessbeesabeenaseesabeensteesabeenns 192
A slide presentation summarizing this report. In addition, the US Internet Research team’s slide presentation on Internet
themes can be found online (see link).
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